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What is Customer Data Management? 

True personalization requires an understanding of 

how to meet and exceed customer expectations. 

But in an age where customers engage with 

brands at multiple touch-points, it is difficult to 

decipher and stitch together data into meaningful 

insights for effective communication.

One of the biggest problems facing brands today 

is siloed customer data, which is slow to organize 

and is not actionable in real time. 

In order to upsell and cross sell product offerings, 

brands are turning to customer data management 

solutions, sometimes referred to as customer data 

platforms. 

A customer data platform is described as 

a marketer-managed system that creates a 

persistent, unified customer database that is 

accessible to other systems.

What are the Benefits? 
360-Degree Profile: Data is orchestrated from

various systems marketers currently use in real

time and in batch for one unique profile per

customer.

Fast Action on Data: Without data latency, 

campaign execution for marketers is reduced 

from weeks to real-time for effective marketing at 

the moment of impact.

Time and Resources: Since a customer data 

platform is managed by marketers, brands 

can reduce the investment and reliance on IT 

resources, data analysis and science.

Data Enrichment: Customer data platforms ingest, 

filter, and enrich data from multiple sources to 

create a real-time customer view. Sophisticated 

metrics such as customer recency, frequency, 

and monetary spend are calculated and visible 

on each profile for more impactful targeting.

CUSTOMER DATA 
MANAGEMENT FOR 

MARKETERS

For a more personalized marketing 
strategy, SessionM combines customer 
data and engagement capabilities into 
one complete solution.

Data is ingested, filtered, and enriched 
from multiple data streams to create a 
real-time view of customer interactions, 
powering more successful engagements 
based on customer attributes or 
behaviors.
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How it Works
SessionM filters and matches data as it is ingested 

from various sources where marketers are already 

collecting data, through an ETL layer for high-speed 

ingestion of sources. The platform enrichs data 

with calculated metrics and additional inputs as 

they happen. For example, if a customer changes 

their address or buys a product for the first time via 

ecommerce. Types of data applied to each customer 

profile are: 

Declared: Provided first hand by the customer during 

account creation or while modifying.

Observed: Recorded customer behaviors such as 

making a purchase, opening an email, an interaction 

with a mobile app, website or content. 

Calculated: Customer frequency, recency and 

monetary spend. Forward looking metrics include 

customer lifetime value and propensity for churn, as 

well as product recommendations or next best offers.

Integration of Disparate Data Sources
SessionM integrates with disparate systems to 

accelerate the collection of data without having to 

rip and replace current legacy systems. 

Data is orchestrated from systems such as: mobile 

app/mobile ordering, ecommerce, CRM, POS 

systems, and beacons to form one complete profile 

per customer. 

Point of Sale System Integration for Closed 
Loop Offers
SessionM has deep integrations with in-store 

point of sale systems to map transactions to 

customer profiles. Customers can be identified and 

connected to their transactions and can receive 

points and rewards earned in real time. Menu and 

SKU items are automatically synced and visible on 

customer profiles for better targeting. 

One Complete Engagement Tool
SessionM is unique from most customer data platforms in that marketers can also power customer 

engagement through the same platform. Campaigns and offers can be configured to trigger in real time 

based on observed customer behavior or changes to calculated metrics on the customer profile, and 

advanced segmentation allows marketers to precisely target scheduled outreach based on granular 

attributes such as loyalty tier, gender, or money spent with the brand, for example. 

SessionM layers together customer data management capabilities with real-time decisioning to provide a 

single and actionable view of each individual customer, with the ability to act on this data either through 

native engagements or deep integrations with third party marketing platforms.




