
Here are a few examples of challenges our platform solves for CPG Brands: 
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CPG has long been thought of as a 
proving ground for Marketers because 
the supermarket aisle stages a ruthless 
battle where things like “Product, Place, 
Promotion, and Price” compete for 
an unfair share of consumers’ wallets 
every week-- and both Brand and 
Retail “Profits” hang in the margin. CPG 
brands also face the unique challenge 
of having their products sold across 
the shelves and online sites of many 
different retailers, creating a difficult 
task of piecing together the journey of a 
customer that purchases a product from 
the brand. But there is much success 
to be had for those brands that can 
capitalize on the challenges. Projected 
to be a $770 billion US industry in 2016, 

CPG sales are estimated to surpass 
2015 numbers by $13 billion. 

One driving factor in the quest for 
increasing CPG sales is a sound omni-
channel strategy, with an emphasis on 
mobile. The consumer’s smartphone 
is often the place where many of the 
brand interactions take place. Even 
if the product is not being purchased 
online, a savvy consumer can research 
product info, search for specific 
deals, and find nearby locations at 
the touch of a fingertip. According to 
Mobile Commerce Daily, 60 percent of 
consumers use mobile devices to find 
information on nearby products and 
services and 40 percent of those are 

on the go when searching. For brands 
to capitalize on this it is essential to 
follow, understand, and act upon each 
important step in the purchase path.

To maximize success in the CPG 
industry, brands must identify key 
customer behaviors and target them 
with personalized mobile experiences. 
As the only truly integrated marketing 
cloud delivering 1:1 real-time omni-
channel engagement and loyalty at 
scale, SessionM is poised to solve 
these potential problems. The platform 
is built on a mobile-first architecture 
with global scalability and the ability to 
process and make decisions on tens of 
billions of customer events daily.

SessionM’s Solution for Consumer Packaged Goods Brands 

OUR SOLUTION
Through the Audience Management 
feature of the SessionM platform, CPG 
brands can gather real-time first party 
data so the customer is recognized as 
an individual rather than part of a larger 
segment. Following this process, the 
platform can deliver tailored engagement 
with an array of hyper-personalized 
messaging options enabling brands to 
connect with customers at the individual 
level. The platform also includes a Loyalty 
Management system which gives brands 
the ability to define key milestones that 
will reward customers, retaining their 
engagement and expanding their loyalty.

CHALLENGE
No direct relationship exists between CPG 
brands and their consumers. As the goods 
are sold through separate retailers a barrier 
is placed between the two parties, limiting 
customer data collection for the CPG brand 
and hindering positive brand experiences 
that create loyalty for the customer.



OUR SOLUTION
The SessionM platform is able to map 
the customer journey across multiple 
offline and online channels, creating full 
transparency when a customer responds 
or does not respond to a marketing 
campaign. With the ability to push a 
personalized offer to a customer’s 
mobile phone and track the resulting 
behavior (ex. store check-in or purchase 
verification), brands can instantly see the 
effects of a marketing campaign.

CHALLENGE
There is no easy way to tie marketing 
efficacy across channels. As there can 
be a disconnect between a brand’s 
marketing efforts and the third party 
retailer that sees the resulting traffic and 
sales, CPG companies can struggle to 
understand the marketing ROI.

OUR SOLUTION
The SessionM platform makes the process 
of coordinating multiple data feeds 
easier with the ability to stream real-time 
behavioral and transactional data and sync 
individual profiles with other systems as 
actions occur, providing actionable insight 
about the total customer journey. For 
brands looking to take rapid action, the 
platform’s rules engine is able to trigger an 
instant reaction (ex. push notification) tied 
to product purchases, spend levels, or any 
combination of complex behaviors.

CHALLENGE
The purchase channel is 
disintermediated. With the number 
of different in-store and online retail 
options available for customers to 
purchase CPG’s, successful brands must 
keep track of multiple data sources to 
form a single view of each customer.

OUR SOLUTION
The SessionM platform enables CPG 
brands to connect directly with their 
customers, and in-turn gather previously 
unknown data. Through profile 
management, personalized engagement, 
and the ability to establish a loyalty based 
rewards system, brands can gather 
much more information compared to 
traditional sales numbers. This new data 
can be brought to the table to tell a more 
holistic customer story when working with 
retailers for premium shelf space.

CHALLENGE
A CPG brand often faces the challenge 
of proving a product’s worth to a retailer 
in competition for promotional and in-
aisle shelving space. With sales figures 
typically fueling the discussion, brands 
can be left grasping for additional types 
of data to support their case.
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