
Company Background:

Chicken Salad Chick is a fast casual chain of chicken 

restaurants headquartered in Auburn, Alabama. It was  

founded in 2007 when Stacy Brown began selling her 

homemade chicken salad door-to-door. When the health 

department prohibited her to sell food cooked out of her 

home, Stacy and her husband Kevin opened their first 

brick-and-mortar location. 

In 2015, Eagle Merchant Partners purchased a majority 

stake in Chicken Salad Chick, and under the leadership 

of CEO Scott Deviney and team, the company has grown 

to more than 108 restaurants in 13 states and remains a 

standout brand within the fast casual segment. 
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The Need:

Chicken Salad Chick has always had a loyal customer 

base. However, as they began to rapidly expand 

throughout the Southeast, they needed a way to track 

purchases, turn occasional guests into loyal customers and 

continue to engage guests with the same personal touch 

Stacy and her team created in their first storefront. Lacking 

any mobile presence, Chicken Salad Chick needed a 

mobile solution to reward their guests and encourage their 

next visit with a personalized offer.



The SessionM Solution: 

SessionM launched Chicken Salad Chick’s 

“Craving Credits” loyalty program in 2015, across all 

Chicken Salad Chick locations. The program is built 

into a mobile app full of loyalty experiences, allowing 

Chicken Salad Chick marketers to understand customer 

behavior at an individual level and increase revenue by 

encouraging more frequent visits and larger order sizes. 

SessionM also integrates with Chicken Salad Chick’s 

POS system to provide closed loop offers redeemable at 

the point of sale. 

The points-based loyalty program rewards guests with 1 

point for every $1 dollar they spend. To earn points, 

customers scan a code at the bottom of their receipt. 

Once a customer has accumulated a sufficient amount of 

points, they can use their points to purchase rewards in 

the app that are redeemable in store.

Ali Rauch, Director of Marketing for Chicken Salad 

Chick, validates the Craving Credits loyalty program 

success stating, “Our Craving Credits loyalty program is 

a key initiative that has helped us grow and reach the 

success level that we’re currently at”.

In the last three years, Chicken Salad Chick has more 

than tripled in size, boasting 12 consecutive periods of 

positive growth and a 238 percent increase in units 

open. The loyalty program also continues to boom. 

Currently, Chicken Salad Chick has nearly 400,000 

users who have downloaded the app. Of those 400,000 

users, nearly 75% of those users downloaded the app, 

made a purchase and become a frequent customer.

• Closed loop offers at point of 

sale resulted in 14% increase 
in check size

• 158% increase in new loyalty 

members between 2017 and 

2018

• Loyalty members make up 16%

of total sales, up 68% year 

over year




