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For restaurants to be successful they must 

focus on increasing the frequency of customer 

visits and the size of each check. 

With competition coming from many different 

angles this is no easy feat. Competing on the 

quality of the product offered is no longer 

enough when consumers are demanding 

convenience and personalized experiences 

whether they’re ordering via an app, website, or 

in store. 

The restaurants able to overcome these 

obstacles and execute personalized, authentic 

experiences that drive specific behaviors will 

reap the benefits of more loyal and more 

profitable customers.

The SessionM Solution 

Restaurants must find ways to motivate more frequent 

purchases without cannibalizing margins. The SessionM 

solution helps restaurants capture loyalty and transactional 

data to tie it back to customers on an individual level, from 

where it can be activated to deliver personalized and 

profitable engagements across relevant channels.

SessionM: The Secret Ingredient 

• Flexible loyalty program creation

and management

• Powerful incentives and rewards for

motivating behaviors

• Seamless rewards experience

across all channels

• Holistic and actionable view of

customer data
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With important customer information residing in one system, 

campaign creation can be streamlined and automated, 

reducing setup time from weeks to hours. Engage with more 

customers at moments of impact with increased campaign 

velocity to drive incremental revenue per promotion. 

At the core of SessionM’s powerful campaign management 

capabilities is a sophisticated rule builder that allows 

marketers to establish a number of objectives customers 

must complete in order to earn a reward. Guide specific 

actions with incentive-based promotions that motivate 

valuable customer behaviors, such as purchasing a new 

menu item, increasing transaction frequency, or referring a 

friend. 

Essential to the rule builder is the ability to deploy a wide 

array of offers. Offers are managed within the platform 

and can be instantly verified at the point of sale, through 

an online ordering website, or via a mobile app. Enhance 

a promotional campaign by applying an offer as a reward 

once a customer completes a predetermined behavior, or as 

a tactic for reactivating lapsed customers. 

Build Creative Loyalty Programs to Increase 
Engagement

Loyalty programs are the best way to establish a direct 

relationship with consumers and for making an unknown 

customer known, while simultaneously providing a reason 

for customers to consistently visit and purchase from a 

restaurant. SessionM is a proven expert in creating and 

managing differentiated loyalty experiences, enabling many 

of the world’s largest restaurants to acquire rich first-party 

data and understand how to engage with customers to 

deliver relevant experiences. 

Create a loyalty program that aligns brand and consumer 

interests, integrate the program across all touchpoints, and 

activate the data collected to drive incremental behaviors. 

The flexibility of the platform enables a wide array of 

possibilities. Develop a unique tiering strategy to keep 

customers engaged with a loyalty program long after their 

join date. Tier structures can be created based on point 

accrual, spend, or transaction count. For example: Earn 100 

points, spend over $100, or complete 10 transactions to 

enter into the gold tier. Utilize tier status and key milestones 

along each customer’s journey to engage and retain their 

loyalty. Provide different benefits based on tier status, for 

example members in the silver tier may receive a free 

entrée after earning 200 points, but for members in the 

bronze tier they must earn 250 points to receive a reward. 

Drive participation in a loyalty program with a digital reward 

store, providing members with an avenue to redeem their 

points for various rewards. The SessionM Platform enables a 

variety of offers to be placed within a reward store, and each 

one can cost a specified amount of loyalty points. Stores can 

be limited to invite-only, or only accessible by customers in 

certain tiers to enforce exclusivity and motivate incremental 

behaviors. Additionally, limited-time only stores can be 

set up to drive transactions, and promote excitement over 

certain events or a new menu item. 

Drive High Value Behaviors with Targeted 
Campaigns and Offers

The SessionM Platform enables restaurants to encourage 

customers to perform specific, high-value behaviors using 

targeted campaigns and rewards. Create rich segments of 

customers using demographic and behavioral data, as well 

as calculated metrics like customer lifetime value and risk of 

churn. Activate segments across different channels such as 

email, SMS, push, and more, to fuel various promotional and 

messaging campaigns. 

Build a Comprehensive Loyalty Strategy 

Acquire: 
Leverage a loyalty program to acquire rich first

party information, from which more personalized 

experiences can be curated. 

Activate:
Utilize a variety of promotional and messaging 

tactics to educate new members and build a habit 

of using the program. 

Engage & Retain: 
Keep customers engaged with solid “above the 

line” loyalty design (points, tiers, rewards) that 

reflect the core value proposition of the program.

Retain them with a differentiated experience using

“below the line” tactics (surprise & delight perks, 

exclusive experiences).

Reactivate: 
Deploy targeted promotions or messages to 

persuade members who are in danger of lapsing 

or have already lapsed to return and make a new 

purchase. 
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Powerful integrations with point of sale systems enable 

restaurants to unlock a treasure trove of transactional 

and behavioral data without the need for extensive IT 

resources. The SessionM Platform collects important 

details from each transaction, and enables restaurants to 

understand and activate the data across the organization. 

Marketers can use transaction data to segment customers 

by purchase frequency, customer service can view a 

holistic snapshot of each individual member, and finance 

teams can track a host of loyalty reporting information, 

such as point liability. 

The hallmark of a successful loyalty program is being able 

to integrate member information across all channels for 

consistent messaging and experiences. Through pre-built 

integrations and robust APIs SessionM enables restaurants 

to incorporate their program across every facet of their 

brand experience. Display a member’s point balance 

and tier status when they open the app, enable them to 

redeem rewards on an online-ordering experience, and 

provide them with relevant messaging based on their 

latest behaviors. Enhance the restaurant experience by 

enabling front-line staff to lookup customers and apply an 

offer, or surface calculated product recommendations for a 

customer on a kiosk. 

A loyalty program in and of itself won’t lead to more loyal 

customers. Understand what’s driving impressive 

results or impeding success through a series of intuitive 

reporting dashboards. The SessionM Platform provides a 

comprehensive reporting suite for business units across the 

organization to measure how their actions impact progress. 

Is membership increasing? Which channels are customers 

purchasing through? How many members are in each tier? 

SessionM provides information to all these questions and 

more to enable restaurants to continuously test and learn 

from different strategies. 

Unlock and Extend Customer Data 
Across the Organization
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Reap the Benefits of Catalog Management 

Catalog management is the secret behind SessionM’s 

ability to deliver a personalized experience across 

all channels. Whether creating a differentiated loyalty 

experience, delivering personalized campaigns or 

deploying closed-loop offers, SessionM s catalog 

management functionality plays a foundational role in 

delivering a seamless customer experience. 

The functionality enables restaurants to have a system 

capable of managing standardized menus as well as 

custom menus by location. Additionally, the tool serves 

a number of different functions for restaurants. For 

example, catalog management enables marketers to 

select applicable items for discounting and exclusion when 

designing an offer, such as “Buy a Large French Fry, Get a 

Free Small Milkshake”; or configure eligible/non-eligible 

items for point earning, such as refraining from rewarding 

points for items including alcohol. 

SessionM’s Loyalty Platform is packed with loyalty 

management and marketing capabilities. Clients 

like the platform’s dynamic audience capability for 

segmentation, and one reference said they “Love 

SessionM’s thinking and the platform’s ability to 

encourage specific behaviors from their 

customers." 

The Forrester Wave: Loyalty Technology Platforms 

(April 2019) 

Trust a Solution Engineered for Data Privacy 

SessionM is engineered to provide restaurants across the 

world with the tools needed to be data compliant. The 

platform is purpose-built to handle all customer requests 

under the General Data Protection Regulation (GDPR) and 

California Consumer Privacy Act (CCPA). SessionM provides 

restaurants with the ability to:

• Send the customer a copy of all personal data 

in a .csv file

• Pause all activity in loyalty or other marketing 

programs. Additionally an account can be 

reinstated to enable participation in loyalty or 

other marketing programs

• Permanently forget an account and its 

associated data

Powerful Results 

For several well known restaurants SessionM 
has enabled them to:

• Increase average check size by 14%

• Reduce campaign setup time from
5-9 weeks to less than a day

• Generate eight figures of
incremental revenue per year

• Produce 2.7x ROI on campaigns
reengaging lapsed customers
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Invest in Below the Line Loyalty 

While many marketing platforms offer the ability to issue 

points for transactions, segment members into tiers, and 

issue basic rewards, this is only the start of what’s needed 

to develop deeper, lasting customer relationships. SessionM 

“listens” to every point of customer interaction: POS, social 

media, ESP, customer service, etc. Ingesting customer data 

from countless sources allows the enrichment of the 

individual customer profile, feeding the AI and machine 

learning that generates output through these respective 

channels that is more genuine, engaging, and compelling.

At SessionM, we believe loyalty is the outcome of 

knowing who your customers are across all channels at 

all times, being able to meet and anticipate their needs 

and recognizing them for their attention and spend as 

individuals. Simply offering points and tiers is rarely enough 

to deliver meaningful success over time. Winning restaurants 

leverage loyalty programs to produce a sea of customer 

data from which more meaningful marketing initiatives can 

drive deeper and more profitable customer relationships.

Strategic Restaurant Integrations & Partnerships 

SessionM is a customer engagement and loyalty platform 

empowering the world’s most innovative brands to forge 

stronger and more profitable customer relationships. The 

platform scales for the enterprise, globally. SessionM is 

headquartered in Boston with offices around the globe. 

For more information on SessionM, visit 

www.sessionm.com.

Restaurant Use Case 

A well-known fast casual restaurant uses 

SessionM to power their points-based rewards 

program. The platform aggregates and 

combines customer data from a variety of 

touchpoints into a centralized location to 

provide better insights into customer behavior. 

With unified customer data the restaurant can 

utilize the SessionM Platform to create granular 

audiences for the purpose of delivering 

personalized campaigns and messaging across 

all channels. 

The program is designed to reward customers 

when they sign up and for subsequent 

purchases. As customers reveal more and 

more about themselves, SessionM enables the 

restaurant to take a number of actions to 

encourage specific behaviors. For example, 

customers are awarded for making a number of 

purchases in a specified time period, 

reactivation campaigns are created to drive 

lapsed customers back into the restaurant, and 

bonus points are provided for purchasing 

specific menu items. These types of 

personalized engagements, powered by the 

SessionM Platform, help restaurants deliver an 

award-winning customer experience. 

The key to the loyalty program is this is 

one of the things consumers have said 

they have wanted from us for a long time 

and so we delivered one. I think perhaps 

more importantly, it’s really a first step for 

us in terms of digital customization and 

knowing you as an individual. We can 

serve up customized offers and news 

that’s relevant to you as an individual, as 

opposed to having to do marketplace 

wide communication. 

- Chief Marketing Officer for a major fast
casual restaurant

https://www.sessionm.com/



