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To engage customers with relevant offers and 

recommendations, organizations need clear and accurate 

customer data. By consolidating customer data from disparate 

sources into one accurate profile, brands can begin a 1:1 

personalized marketing strategy. 

SessionM combines some capabilities of master data 

management (MDM) with a customer data platform (CDP) 

for brands to execute personalized engagement and great 

customer experiences. A CDP creates persistent, unified 

customer database that is accessible to other systems. 

According to Gartner, MDM solutions:

+ Support the global identification, linking and synchronization 

of master data across heterogeneous data sources through 

semantic reconciliation of master data.

CREATING THE 
GOLDEN RECORD  

True personalization requires an 

understanding of how to meet and 

exceed customer expectations. 

However, customers interact with 

brands across different touch points 

such as email, SMS, point of sale 

systems in-store, and mobile apps - 

which are stored and operated by siloed 

systems. Customers can exist in multiple 

operational systems with different IDs 

associated, making data organization 

slow and difficult for marketers to 

execute real time engagement. 

ACCORDING TO A RECENT SURVEY,
1/3 of companies have no formal data quality process and 

16% can’t even validate data. 

 + Create and manage a central, persistent system of record or 

index of record for master data.

 + Enable delivery of a single view of one or more subject areas 

to all stakeholders, in

 + support of various business initiatives.

 + Support ongoing master data stewardship and governance 

requirements through

 + workflow-based monitoring and corrective-action techniques.

 + Are “agnostic” with regard to the business application 

landscape in which they reside; that is, they do not assume 

or depend on the presence of any particular business 

application(s) to function.
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WHO BENEFITS FROM A CDP WITH MDM CAPABILITIES?

MARKETERS: SessionM empowers marketers with clean, 

accurate data in one place, without relying on IT professionals 

for data and list pulls. With access to master customer data, 

marketers can execute real time engagement across channels 

with relevant offers and product recommendations.

IT TEAMS: There is a reduced involvement of IT resources for 

data unification or answering marketing requests to pull lists 

for marketing outreach, saving valuable time.  

LOYALTY TEAMS: Accurate, real-time information on 

customers powers a robust, data-driven strategy. Loyalty teams 

can build a program that is based on customer preferences.

CUSTOMER SERVICE: Representatives have one, accurate 

picture of customers when they call in for help, and with 

SessionM can award points or deliver offers right on the spot 

for an overall better customer experience. 

BENEFITS OF HAVING CDP 
+ MDM CAPABILITIES

+ More marketer control over data with 
easier access to master data

+ Match records from different 
data sources to create a unique 
360-degree customer profile that is
accessible to other systems

 + Enables organizations to streamline 
and enhance marketing, loyalty and 
customer service processes

 + Reduced involvement of IT resources 
for data unification

SessionM SOLUTION: CDP + MDM CAPABILITIES

SessionM provides MDM capabilities to its customer data 

platform to extend the benefits of both systems. SessionM has 

the ability to validate, cleanse and unify data sources about the 

same customer stored in disparate systems into one, unique 

profile record, also known as the Golden Record. Accurate, 

unique information on each customer can be pulled up in real 

time or leveraged in triggered or scheduled engagement via 

SMS, email or in-app messaging. 

Customer data displayed on each profile must go through a 

typical MDM data pipeline, to the right.

FILE SCHEDULING

The scheduler watches for new data and determines what and 

when that data should be processed. It determines what work 

must be executed, batches that work, records the batches, 

and ensures that work is completed in chronological order and 

within SLAs.

FILE SCHEDULING

CLEANSING & VALIDATION

MATCHING RULES

SURVIVORSHIP RULES

UNIFIED PROFILE
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CLEANSING & VALIDATION RULES

For each data source, validate all incoming records with a 

pre-configured set of rules. Invalid records are recorded with 

a time stamp and the data source. View recent invalid records 

with the ability to modify and delete: modified records are 

re-processed and deleted records are archived for 90 days. 

The validation process ensures associated dates on records 

are valid dates, values are not null, and do not include special 

characters. 

All incoming records are automatically validated against a 

pre-configured set of rules to ensure that only clean data 

is processed. Validation rules can be as simple as ensuring 

key fields are not null or as complex as looking at cross-field 

data integrity. Any records not passing this validation step 

are logged for administrator follow-up. These records can be 

modified for reprocessing, or will be deleted after 90 days.

Similarly, all incoming records can have data cleansing rules 

applied to them. This data cleansing is used to facilitate the 

matching process across records. Cleansing rules include:

 + Truncating spaces or removing specific characters (e.g. 

remove parentheses and dashes within phone numbers)

 + Concatenating multiple fields into one for comparison (e.g., 

combine first and last name into one field)

 + Set a field’s value based on an external script or API (e.g., 

call a 3rd party address validation tool to normalize 

address information)

 + Adding/removing capitalization

MATCHING RULES 

Matching rules define the process of identifying which records 

to merge. Matching rules can be defined within the same data 

source or spanning multiple disparate sources. SessionM uses 

deterministic matching to perform exact match comparison for 

each record and field based on configured rules.

Deterministic matching finds accounts with matching attributes 

(first/last name, phone number, email, home address, etc.) and 

applies rules configured during setup to merge or link these 

accounts to one master account. 

An example of potential matching conditions is below: 

RULE MATCHING CONDITIONS

1 Membership Card

2 First Name AND Last Name AND Phone Number

3 First Name AND Last Name AND Email

4 First Name AND Last Name AND Address Line 1 AND

Postal Code

5 First Name AND Last Name AND Birthdate AND 

Postal Code

6 First Name AND Birthdate AND Phone Number

In addition to the matching, this step will also handle the 

deduplication process for when a single input record matches 

with multiple existing golden records. A simple example is as 

follows:

 + Record 1 has membership card, email and name

 + Record 2 has another membership card number, phone, 

address and name, so it could not be matched to Record 1

 + Record 3 would have all the data, will match to record 

1 and 2. The deduplication process will discover that 

records 1 and 2 match. It will update record 1 with missing 

details according to survivorship rules, mark Record 2 as a 

duplicate, and update links in the contributing table to map 

all contributing details to Record 1.

SURVIVORSHIP RULES

Once two or more records are identified for merging, the 

survivorship rules define which data from each is preserved 

within the Golden Record. These rules are often set based on 

data quality of the source systems. As an example, it may be 

determined that address is best populated from a financial 

system based off of billing data whereas name is best from 

declared data from a marketing system. Survivorship defines 

the process of building the Golden Record based on these 

rules and hierarchies.

DATA LINEAGE

A benefit of the Golden Record processing is that marketers 

have greater insight into the mapping history of customer 

data. Users can gain insight into versioned and dated view of 

changes on the field level to master data, including the source, 

created date and last updated time for clearer insights into 

where data is coming from. This data quality reporting can be 

used to optimize matching and survivorship rules.




