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Competition for customer attention and share of wallet 

isn’t just against industry competitors, but against the 

customer experience afforded by each brand a customer 

interacts with. While loyalty and rewards programs offer a 

path to improving the experience, they’re widespread 

across all industries and the majority of them offer a similar 

value proposition. 

Break through the noise to win key customer moments by 

leveraging a differentiated program built within the 

SessionM Platform. With a powerful customer data 

management system at its foundation, SessionM extends 

the value of customer data by applying predictive 

analytics and offering a proprietary rules engine to trigger 

engagement both through the platform or externally to 

third party vendors. 

Design & Deploy 
Rewarding Experiences 

“SessionM’s loyalty platform is packed with loyalty 

management and marketing capabilities. Clients like 

the platform’s dynamic audience capability for 

segmentation, and one reference said they love 

SessionM’s thinking and the platform’s ability to 

encourage specific behaviors from their customers.”

The Forrester Wave: Loyalty Technology Platforms 

(April 2019)

• 3.4x overall loyalty program ROI for a retail client

• $200K in incremental spend per targeted offer 

for a QSR client

• 10% increase in average spend per member for a 

retail client

Proven Results
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REAL-TIME SEGMENTATION 

WITH DYNAMIC AUDIENCES 
For many businesses, campaign creation and execution is a 

manual process that requires extensive coordination with 

multiple partners and lengthy lead times. An eMarketer study 

shows that 63% of respondents think data-driven 

personalization is a difficult tactic to execute. Without 

ownership of data and the inability to quickly deploy targeted 

incentives, brands will continue to struggle to build more 

impactful experiences. 

Increase the velocity and impact of each customer interaction 

with actionable data in the SessionM Platform. Simplify, 

automate, and deliver more personalized experiences across 

messaging channels, the in-store experience, customer 

service, and more. Strategically activate data to guide key 

customer behaviors to help reach important KPIs, such as 

increasing sales through a particular channel, or reactivating 

customers who haven’t made a recent purchase.  

Create dynamic audience segments based on predictive and 

real-time metrics. The SessionM Platform predicts certain 

metrics, such as customer lifetime value and risk of churn, and 

calculates historical metrics like recency, frequency, and 

monetary spend for each customer. As customers take action 

(or inaction), they can qualify in and out of specific audience 

segments.

GUIDE CUSTOMER 

BEHAVIOR TO REACH KPIs

SessionM's powerful campaign management capabilities 

enable brands to activate targeted segments in real time. With 

a flexible behavior builder, marketers can set up a variety of 

cross-channel campaigns to motivate customers to take 

specific actions. 

Set rules based on a number of behaviors, such as making 

three transactions in a week, spending over a certain 

threshold, or purchasing a specified combination of products. 

Add additional requirements for behaviors, like purchase must 

be made at a specific location or during a specific time of day 

to drive sales in certain locations or to daypart promotions. 

Provide compelling rewards for completing a defined 

behavior or series of behaviors. Outcomes such as offers, 

loyalty points or the triggering of an additional event such as 

an email or SMS message can be delivered, to engage and 

retain valuable customers.

DATA-DRIVEN LOYALTY FOR 

SMARTER ENGAGEMENT

Loyalty is the outcome of knowing who customers are across 

all channels at all times, being able to meet and anticipate 

their needs and providing them with a personalized 

experience. 

With data and engagement at the core of the SessionM 

platform, marketers can begin to rethink their loyalty 

strategies, and deliver a best-in-class program with 

personalized experiences and offers for individual customers 

based on their preferences. Point systems and tier levels can 

be based on each customer taking specific actions and 

purchasing certain products that unlock exclusive rewards. 

Many loyalty programs lead to siloed data and result in 

multiple forms of communication that confuse customers. 

SessionM provides the tools needed to extend a loyalty 

program across the organization; connecting the dots enables 

brands to deliver relevant and consistent communications that 

keep the customer informed and the program top-of-mind. 

In the Dentsu Aegis Network, CMO Survey 2019, a reported 

"77% of CMOs regard CRM and loyalty programs that 

anticipate future customer needs as critical to future 

business success. Just 48% believe they are currently doing 

this well.”
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