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Personalized engagement has become increasingly 
important to marketers as consumers demand tailored 
experiences. However, according to eMarketer, 63% 
of respondents said that data-driven personalization is 
a difficult tactic to execute. 

Marketers have started to take the critical first step 
to tackle the problem: unify customer data from 
various systems, such as email service providers, 
data warehouses, ecommerce platforms, and 
other customer touchpoints, and merge into one 
unique profile for each customer. However, simply 
implementing a customer data platform alone does 
not achieve the level of personalization marketers 
need to engage and upsell customers -- marketers 
need more.

DATA 
ACTIVATION

According to Gartner’s Guide for 
Loyalty Management, two-thirds 
(67%) of marketers surveyed are 
pursuing personalization.

Marketers need to activate customer data and use 
it in a way that will guide customer behavior to help 
reach important KPIs, like increasing sales on a par-
ticular product, or nudging customers who have not 
been into the store recently. 

With a powerful customer data management system 
at its foundation, SessionM extends the value of 
customer data management by offering a proprietary 
rules engine to trigger engagement both through the 
platform or externally to third parties. 
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Create dynamic audience segments based on 
calculated metrics or behaviors that update in 
real time as customers take action. SessionM 
calculates recency, frequency, and monetary 
spend, risk of churn and lifetime value for 
each customer, and as customers take 
action, they can qualify in and out of specific 
audience segments in real time. 

For example, if there is an audience segment 
of customers who have not purchased in the 
last 30 days who are targeted to receive a 
special offer, when a customer purchases, 
they are disqualified from the offer eligibility 
and segment going forward, in the same 
segment, a customer qualifies for the criteria 
and hasn’t purchased for 30 days, they can 
be sent the special offer. 

REAL-TIME SEGMENTATION WITH 
DYNAMIC AUDIENCES

SessionM has native engagement capabilities 
for marketers to activate segments in real 
time. With a behavior builder, marketers can 
set up campaigns to motivate customers to 
take specific actions. 

Set rules based on a variety of actions such 
as location events, such as tripping a beacon 
or purchase events such as purchase a 
specific item or spend a certain amount. 

Add additional requirements for actions, such 
as purchase at a specific time of day, or at 
a specific location to drive sales in certain 
areas or daypart promotions. 

GUIDE CUSTOMER BEHAVIOR TO REACH KPIS

Set specific outcomes for actions such as 
awarding an offer, adding points to a loyalty 
program account, or triggering an additional 
event such as an email or SMS message. 
Natively execute through a variety of 
channels such as email, SMS, in-app or inbox 
messages, or push notification. 

DATA-DRIVEN LOYALTY FOR SMARTER ENGAGEMENT

Loyalty is the outcome of knowing who 
customers are across all channels at all times, 
being able to meet and anticipate their needs, 
and recognizing spend as individuals. 

With data and engagement at its core, 
marketers can begin to rethink loyalty, 
and deliver a best-in-class program with 
personalized experiences and offers for 
each individual customer based on their 
preferences. Point systems and tier levels can 
be based on each customer taking specific 
actions and purchasing specific products that 
unlock exclusive rewards. 

Powering loyalty programs with customer 
data benefits marketers, as well. Generic 
point earning programs can decrease 
potential earning opportunity if that specific 
customer was going to purchase anyway. By 
understanding customer preferences and 
previous purchases, marketers are able to 
differentiate their program and and drive 
incremental value. 




